Waste Diversion Strategy

October 3, 2012
Cheryl Recollet, Environmental Coordinator



AN

Presentation Outline

Background

2010: Getting Started

2011: Developing the Strategy

2012: Implement and Monitor the Strategy



Who are we?



Background

Pre 2010 — no recycling, everyone have a key
to the landfill. FREE FOR ALL!!!

Council wanted recycling services for the
community, charged the task to the
Sustainable Development Department.

Reviewed a few options (contractor, depot,
WEN).

Decided on curbside pickup for recycling and
garbage to be done by WFN.



Timeline

. First Curbside
CGS Recycling Recycling trailer OES WDO Data Call
Acceptance Agreement Recycling Run

A 4



First Recycling Run: June 1, 2010



Weekly Curbside Collection



WDO Data Call

e OFNTSC hosted a FN Solid Waste Diversion &
Blue Box Best Practice Recycling Planning
Workshop in February 23/24 2011.

e Filled out the data call in 2011, we only had

data for half a year. Received approximately
$4000.00 in 2012 from WDO.

e |dentified best practices that could be
implemented in WFN that would increase
funding from WDO.

 Developed Waste Diversion Strategy to
include some of the best practices.



Ontario Electronics Stewardship



Timeline

; First Curbside
CGS Recycling Recycling trailer OES WDO Data Call
Acceptance Agreement Recycling Run

Waste Diversion Strategy Goals Waste Diversion Technicians oTS
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Waste Diversion Goals

Increase the diversion of waste
Increase participation in recycling
80% capture of recyclable materials

Extend the life of the landfill

Expand services to include
campgrounds and business




Waste Diversion Technicians

Hiring of two (2) Waste
Diversion Technicians.
Responsible for the
curbside collection of
garbage, recycling and
now composting (June
2012).

Responsible for
monitoring access to
landfill site and stump
dump site.




Weekly Set Out Evaluations:
Recycling Log Sheets



Weekly Set Out Evaluations:
Garbage Log Sheets



WEN Recycling Guide




WEN Recycling Reminders:




WEN Recycling Reminders:



WEFN Recycling Magnet/Sticker



Ontario Tire Stewardship




Scrap Metal




Timeline
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Curbside Composting Regulations Audit HWIN Site Management




WEN Composting Guide




Waste Diversion Regulations

Wahnapitae First Nation
Waste Diversion Regulations
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INTRODUCTION

wahnapitag First Nation implemented Waste Disposal and Landfill Site Regulations on
February 4, 2008 through Band Council Maotion #0310, These regulations have been
imezrated into thess WFN Waste Diversion Regulations.

wahnapitae First Nation recognizes the importance of environmental stewardship and
belisves that proper environmental management and mitigation are integral to the suooess
of the community.

wahnapitas First Nation has developed a Waste Diversion Strategy to guide the effective
dizpo=al of generated waste in the spirit of environmental stewardship and in hopes of
extending the fife of the landfill.

wahnapitag First Mation regulates waste diversion activities within the wahnapitae First
Mation including the collection, remowval and disposal of household waste, recycables, and
organic waste within the Wahnapitae First Nation in order to support goals and objectives
identified within the Waste Diversion Strategy.

wahnapitae First Mation has entered into 3 Recyclables’ Acceptance Agresment with the
City of Greater Sudbury and must abide by all recycling regulations associated with the City
of Greater Sudbury and identifies cost per tonnage.

Mo individual shall throw, place or deposit any solid waste on any private property, or any

Band owned property within the Wahnapitas First Nation, unless designated as at specific
landfill sites. 1llegal dumping will be subject to enforcement through these regulations.

DEFINITIONS

Recyclables: Weste materizls that con be diverted to g Regydling Centre, indudes; Comugoated

cordbosrd ond pizzo bowes, Box boord, Newspoper, magezines, cotwlogues and
Junk mail, Household Poper, Plostics, (#1, #2, 24 #5 ond #5), Plostic bogs, Jear
and coloured gloss bottles and jors, Milk and juics containers,/cartons, Egg
cortons, Aluminum and steel cons, gluminue foll, pie plates ond trays, Empty
paint cons ond gerosal cans, and cordbogrd cans.

Housshold Waste: includes gorbage, lquid and semiliquid substonces, land-fill and scrop af oll
kinds and combingtion af any af the foregoing that ore not commerciol waste,
recyclable, arcompostable

Kitchen Organics: includes; all food items such o fruits and vegetobles, meats and fizh
products/bones, cooled grease and fots, souces and gravy, dairy products, breads
and grainz, boked goods and ingredients, posto and rice, eggs ond eggshells, nuts
and shells, caffee grounds/fifterste0 bogs, as well oz Non-Recyclable Poper
Products including muffin papercups, freezer and woxed poper, tizsues/nopking’
papertowels, paper plates/cups/tokeout containers, waxed cordbogrd, ice cream
cortons, sugar’ flour/potato/popoom bags, g5 well o= ather compostable
mgtenigls such o5 household plonts and soil

Curbside Collection: Collection, handling, tronsportetion, storsge or transfer of hausehold waste
and/ar kitchen organics collected ot residential curbsides by the Wahnapitse First
Ngtion's \Waste Diversion Technicigns

Residential: Estoblihments such o= homes or apartment buildings, regist=red with Wiahnapites First
agtion

Business/Commercial: Megns waste from:

) gn enterprize or gotivity imeoling worshousing, storegs orindustrigl,
manufecturing or commercisl processes or gpenstions

b) resegreh or an experiments| enterprise or aotivity

£} gn enterprize or gotivity to which douse (o) would apply if the enterprize ar
activity wene comicd on for prafit,

4 chinics that provide medicol dizgnosis or tregtment,

&) schagls, lshongtories or haspitals, or

g fecility orvehicle owned argperated by o resene

Business Owner:  Any Wahnapitos First Notion Band Member who owns and apergtes an on-
resene commencial entity.

3.0 RESIDEMTIAL SERVICES

3.1 wahnapitas First Nation will provide a system for the weekly curb-side collection of
recycling, kitchen orzanics and house hold waste to all residents.

3.2 TheWahnapitas First Nation will provide monitored acoess to the wahnapitae First Nation
landfill site during designated hours in order to enhance environmental monitoring and
protection inftiatives.




Commercial Punch Card



WFN Waste Audit — September 2012

Averaged our set out evaluations for one
month, to give us weekly average.

32 households generate 72 bags of garbage
weekly. 2.25/bags per household/week

Aim to capture 25% of 72 bags = 18 bags

Randomly choose 18 bags after we picked up
all the curbside waste.



WFN Waste Audit 2012



WFN Waste Audit Results

Number of Recyclables Compostables TOTAL WEIGHT
Bags Weight Weight

30 Lbs 21 Lbs 109.5 Lbs 160.5 Lbs

Waste Streams

M Recylables ® Compostables ™ Garbage




Special Waste



Special Waste

Before

After




Hazardous Waste Information
Network (HWIN)



Sighage



Check us out on the web!
www.wahnapitaefirstnation.com



http://www.wahnapitaefirstnation.com/

Questions? Comments

For more information:
Cheryl Recollet. MSc, EP
Environmental Coordinator
Wahnapitae First Nation
Cheryl.recollet@wahnapitaefn.com
(705) 858-0610



mailto:Cheryl.recollet@wahnapitaefn.com
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